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With your support the South Bank BID will:
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 Help improve the management and maintenance of the 
neighbourhood in the face of ever-increasing footfall and falling 
council investment

 Reinforce South Bank’s identity, reputation and brand,  
to counter growing competition from other Central London 
neighbourhoods

 Provide a voice for business in support of improvements 
to the area

 Work to mitigate the impacts of major construction activity

 Be a platform for local initiatives such as greening, recycling, 
local recruitment

 Offer opportunities for networking, business to business 
contacts, collective purchasing, and communication of events 
and activities in the area
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South Bank is an area of outstanding success. No longer on ‘the wrong side of the river’, it has 
a well-deserved international reputation: the world’s largest concentration of cultural institutions, 
home to cultural, global and national businesses, a leading teaching hospital, two universities 
and iconic tourist attractions. It is exceptionally well connected, with the country’s busiest 
station. There are also very large developments in the pipeline, which will contribute to growth,  
new jobs and an improved quality of life in the neighbourhood. 

However, as well as enjoying great success South Bank is also a neighbourhood under 
pressure. Not far from the riverside is some of the poorest public realm in Central London.  
The millions who visit or pass through the area stretch to the limit the services necessary to 
maintain a clean, safe and attractive environment. There is a serious maintenance backlog. 
Though visitor footfall is very high, there are marked seasonal variations. Major developments 
which will eventually deliver great benefits will inevitably create disruption while they are  
being built. 

Some 400 businesses operate in South Bank. To flourish, these businesses need to attract 
more custom, recruit and retain good staff, and operate in a high-quality environment. 

South Bank Employers’ Group, which has been working for over 20 years to promote and 
improve the neighbourhood, is now proposing a South Bank Business Improvement District 
(BID). Informed by wide consultation amongst businesses in the area, we believe a BID will help 
secure South Bank’s continued success through additional services designed to improve the 
business environment. 

If like us you believe that South Bank’s successes should be nurtured, and that the pressures 
which might threaten it should be addressed, we ask that you support the establishment of the 
South Bank BID with a YES vote in the ballot to be held in June 2014.

Iain Tuckett
Chairman, South Bank Employers’ Group
April 2014

04

We ask that you support  
the establishment of the  
South Bank BID with a YES 
vote in the ballot to be held  
in June 2014.



The South Bank: 
an area under pressure
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Running from Blackfriars to Lambeth Bridge, the world-famous South Bank is one of 
London’s great success stories. In 2000 the South Bank riverside received 3 million visitors  
a year, but in 2013 that figure was estimated to be 25 million.

Whilst this is all part of the South Bank success story, 
large numbers of visitors create problems of litter,  
illegal trading, begging and other anti-social behaviour.  
Despite its economic success, the neighbourhood 
suffers from serious underinvestment in public realm 
management and maintenance, a situation likely to be 
exacerbated as local authority expenditure comes under 
even more pressure.

At the same time competing destinations in London are 
moving ahead in terms of regeneration and may take 
visitors from the South Bank if area promotion is not 
stepped up. There is also a need to maintain the best 
possible business environment to nurture business growth 
outside the tourist sector. This proposal seeks to address 
these threats and opportunities to create an even more 
prosperous future for business in the South Bank.

Contributes £2bn per annum to London’s economy*

Attracts an estimated 25 million visits every year

Visitor expenditure of £240 million per year*

40% of station users exit into the South Bank public realm

Developments proposed in the area will create 16,500 new 
jobs and create new homes for 4,800 new residents

Waterloo Station is the UK’s busiest with 
100 million journeys each year, set to 
grow by 20% in the next 5-10 years

The South Bank in Figures

*An economic case for investment in the South Bank, Volterra Consulting, 2013



A Business Improvement District is a defined 
area in which businesses pay a small additional 
levy, normally 1%, on their business rates 
towards projects and services designed to 
enhance local commercial conditions.

The BID is introduced following a ballot of businesses 
liable to the levy and if the ballot result is in favour of a BID, 
with majorities both of rateable value and of those 
businesses voting, the levy becomes mandatory on all 
business ratepayers above a threshold of rateable value.

The first UK BID was introduced in Kingston in 2005 and 
there are now 33 in London covering key districts including 
the West End, Paddington, Victoria, London Bridge and 
Bankside. They are a vehicle for funding for additional 
services and for collective action by businesses to 
improve the business environment. 
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Increasing Footfall and Declining Local Authority Resource
Despite additional services delivered by South Bank Employers’ Group (SBEG) the pressure continues 
to grow, with the potential to harm the South Bank’s reputation as a world-class place to visit and do 
business. The solution is in the hands of the local business community – establishing a BID provides 
extra resource to secure an appropriate standard of management and maintenance. Businesses will 
have a channel for reporting problems with cleanliness, graffiti, illegal trading and aggressive begging 
and the BID will respond with its own services or help secure the necessary local authority response.

Brand and Marketing 
The South Bank brand is very strong, and destination marketing is effective. However competition 
is growing and many visitors do not stay as long or spend as much in the area as they could. 
And there are substantial seasonal variations. The South Bank BID will provide the opportunity 
for a wide range of businesses to influence the priorities for enhanced destination marketing and 
secure the greatest benefit, especially from digital marketing and social media.

Why a BID for South Bank?
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A Voice for South Bank Business
The BID will represent South Bank business interests to partners such as the Local Authorities, the 
Mayor and the Police. The collective voice of South Bank business expressed through the BID will 
help us campaign for improvements and investment in the neighbourhood.

The Impact of Construction 
The next five years of development will have a major impact on the area. The Shell site, 
Elizabeth House, One Blackfriars, South Bank Tower, Doon Street and others will have the 
potential to cause severe disruption. The BID will play its part in establishing and sustaining 
measures to maximise coordination between contractors, manage impacts across borough 
boundaries and communicate diversions and closures to help businesses deal with their impact 
on customers, staff and visitors.

Opportunities for Networking and Communication 
Networking and collective initiatives such as joint purchasing are strong features of existing 
London BIDs and the South Bank BID will use best practice to develop collaborative 
programmes. South Bank is already the venue for cultural performances and events throughout 
the year and the BID will bring these more effectively to the attention of local employees, 
especially details of special offers and free attractions.

A Platform for Local Initiatives 
During our consultation, South Bank businesses highlighted desirable local projects such as 
greening and local recruitment. The BID will have access to funding sources for such initiatives, 
providing opportunities to augment the levy collected from members, meaning better value for 
money for businesses.
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South Bank BID area

St John’s Church
Square Gardens
St John’s ChurSt St ’s Chu’s Chu’s Chu’s Chu’s Chun’s Chun’s Chun’s Chun’s Chun’s Chun’s Chun’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Chn’s Ch’s Cn’s Ch hhhurch

uare GardSquare Guare GGarGarGaGaGaGaGaGaGaGaGaGaGaGaGGGGGGGGGGGGGGardens

London Borough of Lambeth 

Addington Street
Albert Embankment (Part)
Balcony, Waterloo Station
Belvedere Road
Broadwall
Cab Road
Carlisle Lane (Part)
Charlie Chaplin Walk
Chicheley Street
Coin Street
Colonnade, Waterloo Station
Concert Hall Approach
Cornwall Road (Part)
Doon Street
Duchy Street
Exton Street (Part)
Hungerford Bridge
Lambeth Palace Road
Lambeth Road (Part)
Leake Street (Part)
Mainline Concourse, Waterloo Station
Mepham Street
The Queen’s Walk (Part)
Royal Street
Secker Street
Stamford Street
Tenison Way
Upper Ground
Upper Marsh (Part)
Waterloo Bridge
Waterloo Road (Part)
Westminster Bridge Road (Part)
York Road

London Borough of Southwark 

Barge House Street
Blackfriars Road (Part)
Broadwall
Hatfields (Part)
The Queen’s Walk (Part)
Rennie Street (Part)
Stamford Street
Upper Ground



There are 203 business properties in the 
South Bank BID area with a rateable value  
of more than £50k and all were sent a 
consultation leaflet and offered the opportunity 
to meet. Consultation meetings have taken 
place with representatives of 153 of them. 
Those speaking for more than half of these 
153 properties stated their intention to vote 
yes to the BID, with the great majority of the 
remaining interviewees indicating support for 
the principle of a BID, subject to the offer.

The South Bank’s location and accessibility were 
identified as key assets but there was also understanding 
of the intense pressure on the neighbourhood and the 
potential for a BID to play a part in addressing its impact. 

Some businesses suggested that more could be done  
to ensure the benefits of the visitor economy were spread 
further and better managed. Priorities varied according  
to business sector – retail and street-facing businesses 
were more interested in crime prevention initiatives, 
cleanliness and waste management. 

Key weaknesses mentioned included general 
maintenance levels and the perception that some parts 
of the area are poorly lit and hostile. Some of those 
interviewed thought that the area was traffic-dominated 
and difficult to navigate or enjoy. The mix and quality of 
retail in the area was raised, with interest in a broader 
retail offer, including a supermarket. Litter and illegal 
trading were perceived as problems.

Some interviewees thought a more cohesive business 
community would be beneficial and that a BID would 
provide the area with a unified voice. 
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We were excited to hear about the South Bank BID proposal.  
We think it will be good for our staff and good for strengthening 
the business voice in the neighbourhood.

Voting YES in June 2014: Steve Walsh
Managing Partner, GIA (surveying and design consultancy)

Consultation The consultation leaflet sent to all businesses in the BID 
area explained the long-established role of South Bank 
Employers’ Group in the neighbourhood and this was 
developed further in the meetings. There was general 
understanding of the benefits of SBEG undertaking the 
delivery role on behalf of a South Bank BID in terms of 
aligning BID services with existing delivery and keeping 
overheads to a minimum.

We also consulted neighbouring BIDs, notably Better 
Bankside and Waterloo Quarter BID, creating the  
basis for close collaboration with both organisations  
to secure effective delivery across boundaries and  
share best practice. 

This BID proposal is being sent to every business eligible 
to vote and a follow-up meeting will be held with all those 
who want one.

 



10

What the BID will do

To respond to the issues set out above and 
reinforced by our consultation with the South 
Bank business community, BID delivery will 
focus particularly on the following:

 South Bank Patrol will provide a presence in public 
areas, dealing with illegal trading, petty crime and other 
anti-social behaviour. The Patrol Service, working in 
partnership with statutory agencies, will also address 
issues arising from street drinking, aggressive begging 
and rough sleeping. The Patrol Service will be at the 
centre of a network of security information sharing and 
coordination to make the South Bank a safer and more 
welcoming place to work in and visit. 

 We have worked with Lambeth and neighbouring BIDs 
to develop a Business Crime Reduction Partnership 
which will be launched in June 2014. This is a network 
of Police and security professionals dedicated to 
targeting specific crime from which the area is known  
to suffer disproportionately suffer. A similar arrangement 
will be put in place for Southwark members, given the 
particular need to ensure joined-up approach to 
tackling petty crime and illegal trading on the riverside.

 The South Bank Clean Team and Graffiti Removal 
Service will provide additional cleansing in the South 
Bank area providing a flexible, responsive service 
where it is needed. This will ensure the area remains 
clean and free of graffiti to a standard appropriate to 
the quality and reputation of the area and in the face 
of ever increasing footfall. 

 The South Bank BID will investigate all possible 
opportunities for greening the neighbourhood, whether 
by investing in green infrastructure or by working with 
businesses to reduce their carbon footprint and where 
possible associated business costs.  

Deliver a safer, cleaner and 
greener neighbourhood 

 The South Bank’s success will be maintained and 
enhanced in face of competition from other parts of 
central London. Seasonal variations and peaks and 
troughs across the day will be addressed, with 
dwell-time and spend increased. The economic 
benefits of the visitor economy will be spread as far  
as possible across the area. 

 The South Bank BID will bring additional resource to 
the existing strong South Bank London promotional 
activity and input from a broader range of businesses 
to ensure that the promotional needs of the area  
and its businesses are addressed to the greatest 
possible extent. 

 Business-to-business networking will be supported to 
encourage supply chain opportunities and a coordinated 
approach to the needs of the neighbourhood. 

Promote the South Bank 
and its individual businesses

 When the large-scale developments that are planned 
in the South Bank proceed, there is a risk of sustained 
serious disruption throughout the area, including 
long-term road and pavement closures, parking 
suspensions, diversions and loading restrictions.  
The South Bank BID will be an integral part of 
mechanisms currently in development to coordinate 
construction activity between sites, mitigate its 
impact on the area as far as possible and provide 
businesses with the most detailed and up-to-date 
information on potential disruption and impacts. 

Manage the impact of 
construction on business 
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 The South Bank BID will work closely with BID 
members to identify services and initiatives which 
provide opportunities for direct reductions in business 
costs. This will be a matter for the BID company board 
in consultation with BID members but might include:

  Training and continuous professional development

  Marketing and promotions

  Recycling and waste management

  Utilities

  Staff travel

 Using contacts at all levels of government, the 
Metropolitan Police and other statutory agencies,  
the South Bank BID will represent the interests of 
local businesses to all whose actions affect the 
business environment in the area to: 

 Help ensure that local services are matched to 
business needs and to mitigate the impacts of  
public sector cuts 

 Help drive forward enhancements to the quality of  
the street environment 

 Encourage and coordinate continued inward investment

Assist in reducing operational 
costs for businesses

Be a representative voice for 
South Bank businesses

Annual baselines and targets for the headline objectives 
will be agreed by the BID Company Board and more 
detailed action plans will be developed and tracked 
quarterly. Performance will be measured by:

 Key Performance Indicators (KPIs)

 Member satisfaction surveys

 Measuring return on investment on marketing spend

 ‘Local Environmental Quality’ street audits

The Board will keep delivery priorities under review within 
the parameters of the BID proposal and make such 
changes as are necessary to best serve the needs of the 
neighbourhood and its businesses.

A value for money BID 
There will be a strong focus on leveraging in 
additional funds for the neighbourhood from all 
possible sources, all with the aim of ensuring that 
BID members receive the maximum value from 
their levy payments. 

Delivery of services and the financial management 
and administrative support of the South Bank BID 
will be provided via a service level agreement with 
South Bank Employers’ Group. The BID will not 
directly employ staff. This arrangement will ensure 
the maximum alignment with existing services and 
serve to reduce risk and overheads.

The world famous South Bank attracts 25 million visitors a year 
and is a vital part of the city’s economy. A Business Improvement 
District will help ensure that the area continues to flourish for 
many years to come.

In support of the South Bank BID: Boris Johnson
London Mayor



BID Budget
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Income

BID LEVY

Voluntary/associate members

Other income

Total

Expenditure

Cleansing graffiti removal

Patrol/enforcement

Construction management

Area promotion

Communications

Additional services fund

Management

Levy collection

WQ station revenue share

Renewal budget

5% Contingency

Total

Surplus/deficit

Cumulative surplus/deficit

Five year income and expenditure forecast

211

5

5

221

35

48

10

42

14

15

34

14

9

11

231

-10

-10

422

10

20

452

70

95

20

83

27

30

65

17

18

23

448

4

-5

435

10

30

475

72

98

21

85

28

31

67

18

19

24

461

13

8

448

11

31

489

74

101

21

88

29

32

69

18

19

24

475

14

22

461

11

32

504

76

104

22

91

30

33

71

19

20

25

490

14

36

237

6

16

260

39

53

11

47

15

17

37

15

10

35

13

293

-33

3

2,214

52

134

2,401

367

498

105

435

142

157

343

100

94

35

120

2,397

92%

2%

6%

100%

15%

21%

4%

18%

6%

7%

14%

4%

4%

1%

5%

100%

1

2

3

4

5

6

6 months to 
31st March 

2015 2015/16 2016/17 2017/18 2018/19

6 months to 
30th Sept 

2019 Total % of income Notes

£000’s £000’s £000’s £000’s £000’s £000’s £000’s

Notes: Income 1. BID levy based on 2010 RV and list of eligible hereditaments at time of printing, with a 3% annual inflation allowance from 1/4/16. 2. Other Income represents a minimum  
target for external funding and other additional income sources. Expenditure 3. Additional services fund represents seed funding for the BID company board to use in preparing bids and securing 
external funding. 4. The BID proposal reflects an agreement to share 50% of the levy proceeds from Waterloo Station tenants with the neighbouring Waterloo Quarter BID, to be overseen by a 
group comprising representatives of the South Bank BID, Waterloo Quarter BID, station owners and tenants. 5. Renewal budget represents an allocation for the costs of a renewal ballot seeking  
a second term for the BID. 6. 5% contingency is allowed for to cover shortfalls in BID levy or other income.
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The BID budget will be based upon projected income over 
a five year period predominantly from BID levy but with 
some additional voluntary and private contributions 
expected to amount to £110k over the five year term of 
the BID. In terms of proportions the 5 year budget of some 
£2.5m will be allocated as follows (rounded):

Projected income and 
application of funds

4%
Levy collection

4%
WQ station 

revenue share

1%
Renewal budget

5%
Contingency

6%
Communications

15%
Cleansing  

graffiti removal

18%
Area promotion

4%
Construction management

7%
Additional services fund

21%
Patrol/enforcement

14%
Management

I believe the Southbank BID will provide an improved 
infrastructure for local businesses to thrive. Its focus on 
enhancing visitor experience will allow our diverse community  
to evolve and flourish.

Voting YES in June 2014: Nick Jarman
General Manager, The OXO Tower Restaurant, Bar and Brasserie

 Up to 5% of levy may be expended otherwise than set out here at board discretion to respond to rapid changes in the area.  Up to 5% of BID levy may be held over to a second term. 
 No BID Levy is being spent on the costs of developing the BID.  Funds have been allocated for costs associated with preparation for the BID renewal at the end of the term. 

Spend
by activity
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BID rules

The income to be derived through the BID levy will be 
based upon a set of detailed levy rules as follows:

 The term of the BID will be for a period of five years 
from 1 October 2014 to 30 September 2019. 

 The BID levy will be applied to rated properties in the 
BID area with a rateable value of £50,000 or more.

 Except as specified below the levy will be a fixed rate 
of 1% of rateable value as at 1 April 2014 using the 
2010 list for all eligible levy payers.

 A cap of £20,000 will be applied to each individual 
hereditament and a cap of £30,000 will be applied  
in the case of any single company with more than  
one hereditament.

 New hereditaments will be charged based on the 
rateable value at the point of occupation.

 Hereditaments within Waterloo Station (defined as the 
premises within the South Bank BID area owned by 
Network Rail and London & Continental Railways and 
subject to and benefitting from their service charges) will 
be subject to a reduced levy of 0.5% of rateable value. 
The proceeds of this element of the BID levy will be 
shared with and applied in close collaboration with 
Waterloo Quarter BID.

 Charitable organisations in receipt of mandatory 
charitable relief from business rates will receive  
80% allowance.

 Empty properties will be liable for the BID levy via the 
ratepayer with no void period. Listed properties exempt.

 The BID levy will be subject to an increase for inflation 
of 3% to be applied on 1 April 2016 and 1 April of 
each subsequent year.

 There will be no VAT charged on the BID levy.

 The BID levy will not be increased other than as 
specified in the levy rules.

 The BID levy rules cannot be altered without an 
alteration ballot.

South Bank Employers’ Group, 
the BID Proposer
The South Bank BID is being proposed by South Bank 
Employers’ Group (SBEG), a not-for-profit company 
limited by guarantee, which was established in the early 
1990s by major organisations in the neighbourhood 
to promote and improve the South Bank for the benefit 
of employees, visitors and residents. It currently has 
seventeen members, listed below:

 Braeburn Estates  BFI  Coin Street Community Builders 

 EDF Energy London Eye  Elizabeth House Partners 

 EY  Guy’s & St Thomas’ NHS Foundation Trust  ITV  

 King’s College London  London Duck Tours  London 

& Continental Railways  London South Bank University 

 National Theatre  Network Rail  Park Plaza Hotels 

 Shell  Southbank Centre

SBEG has been the catalyst for many of the 
improvements in the area in the past 20 years, most 
recently, for example, the new Jubilee Gardens next 
to the London Eye. Its 20-year track record includes:

 Public realm service delivery

 Promoting and delivering major capital 
improvements

 Job brokerage through the Waterloo Job Shop

 Marketing and promotion via  
southbanklondon.com and related social media

Building on these strengths, and reinforced by the 
results of our consultation with businesses in the area, 
we believe that the time has come to secure additional 
resources and broaden the base of business 
involvement in the improvement and promotion of  
the neighbourhood.

SBEG will also provide the role of delivery agent for 
the BID services on behalf of the BID Company – see 
‘Delivery Team’.
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The BID company will be a business-led not-for-profit 
company limited by guarantee, with members’ liability 
limited to £1. 

There will be three categories of company members:

 BID levy payers: occupiers liable to pay the Business 
Improvement District levy.

 Voluntary Members: those businesses with a 
rateable value lower than the £50k threshold will be 
invited to join on payment of a 1% voluntary 
contribution, enabling businesses below the threshold 
that wish to participate in BID programmes and 
activities to do so as members of the BID Company. 

 Associate members: may include representatives of 
residents or public authorities, or others with a relevant 
interest who make an application to the Board and are 
admitted with the approval of the Directors.

Members of the company will elect a board of a minimum 
of 9 and a maximum of 17 members, drawn from those 
representing larger business members (up to 6), those 
representing smaller business members (up to 5), 
voluntary and associate members (up to 3). The Board will 
also have the ability to co-opt up to 3 further members. 

The Board will establish sub-committees and advisory or 
working groups as necessary to oversee delivery and/or 
initiate programmes or projects which may include:

 A joint committee or other agreed arrangements with 
Waterloo Quarter BID to administer the agreement 
proposed with Waterloo Quarter BID for the sharing of 
the proceeds of the BID levy raised from hereditaments 
in Waterloo Station and other agreed coordination 
between the two BIDs.

 A joint committee or other agreed arrangements with 
Better Bankside BID to consider appropriate joint 
delivery arrangements in the Blackfriars Road area of 
mutual interest.

 Sub-groups to oversee specific delivery areas  
e.g. Public Realm or Marketing.

BID Governance

To minimise overheads and risk and make the best use 
of existing resources and expertise, the South Bank BID 
will not directly employ staff. It will secure delivery of its 
programmes and projects through South Bank Employers’ 
Group under a service level agreement providing for 
delivery in the fields of public realm services, construction 
management, marketing, advocacy, finance and 
administration, at agreed rates for staff time and overheads. 

This agreement will run for the duration of the BID term, 
and in the event of renewal, for future BID terms,  
except that there will be provision for termination of the 
agreement in the event of unsatisfactory performance.  
A draft of the proposed Service Level Agreement with 
South Bank Employers’ Group can be viewed on the 
South Bank BID website.

Delivery Team
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 Local Authorities - Lambeth and Southwark will 
collect the levy and the BID will also have a ‘baseline 
agreement’ with each of them. These set out what 
baseline services the Councils will provide in order  
to demonstrate clearly that the BID services are in 
addition to Council services. We will also use our 
relationships at all levels of the Local Authorities to 
ensure your voice is heard.

 Neighbouring Business Improvement Districts -  
The South Bank BID will wish to maximise collaboration 
with its neighbours, Vauxhall One, Better Bankside, 
Waterloo Quarter and others. 

 Mayor’s agencies and Central Government -  
The South Bank BID will join with partners to lobby  
for the neighbourhood with the Mayor and central 
Government. This could include everything from 
transport to green infrastructure to planning policy.

 ATCM BIDS and British BIDS - these national 
associations are a key resource for support and 
experience. We will work with them to achieve the 
highest standards of BID management for our 
members. We will commit to achieving British BIDS 
accreditation in the early part of the first BID term. 

 Metropolitan Police and British Transport Police -  
The BID will commit to ensuring that the Met, BTP 
and South Bank Patrol have access to the information 
they need to deliver crime reduction objectives in the 
South Bank. This will be in part achieved through the 
introduction of the Business Crime Reduction 
Partnership, in which the BID will play a key part.

 South Bank Partnership and South Bank Forum -  
These key local bodies, chaired by local MPs Kate 
Hoey and Simon Hughes, will provide a vital sounding 
board for the BID and the opportunity for local 
residents to feed in their views. 

Partners

Councillor Jackie Meldrum (Lambeth) and  
Councillor Victoria Mills (Southwark)

In line with the policy of both our Councils to encourage the  
establishment of Business Improvement Districts in our boroughs, 
Lambeth and Southwark are pleased to support the development of 
a BID for the South Bank. Working with a wide variety of businesses 
to create jobs is a key objective for our boroughs and  BIDs offer an 
excellent opportunity for effective business engagement.
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The BID levy can only come into effect if a formal BID 
ballot is successful. The local authorities of Lambeth and 
Soutwark approved the BID proposal on 10 April 2014 
and instructed the ballot holder to proceed to a ballot.

The BID ballot will be administered by Lambeth Council on 
behalf of both Lambeth and Southwark Councils, will be 
undertaken by Electoral Reform Services and will be 
conducted in line with the rules set out in the Business 
Improvement Districts (England) (Amendment) Regulations 
(2013) which provides for cross-boundary BIDs.

All defined ratepayers, as set out in the database of  
BID levy payers (which will be the list available at the time  
of the Notice of Ballot) will be entitled to one vote per 
hereditament (rateable business unit). Some businesses 
will occupy more than one hereditament for the same 
business premises, and therefore have more than one vote.

The full BID arrangements, BID Company 
Memorandum and Articles of Association, 
operating agreements, baseline agreements, 
list of hereditaments and summary of 
consultation are set out on the South Bank 
BID website: southbankbid.co.uk 
This also gives details of policies in relation  
to business rate revaluations and variations 
to the BID rules.

For more information please contact:

Ted Inman, Chief Executive
South Bank Employers’ Group

Capital Tower, 91 Waterloo Road,
London SE1 8RT
Email: BID@southbanklondon.com 
Telephone: 020 7202 6900

The ballot will need to satisfy two tests as follows:

 A majority in number of those voting

 A majority in proportion of rateable value of 
those voting

The lead Local Authority under the 2013 regulations for 
cross borough BIDs, Lambeth Council, is obliged to follow 
a procedure in relation to the administration of the ballot.

The key steps are as follows:

 Notice of the ballot
(12 May 2014)

 Issuing of the ballot papers
(26 May 2014) 
Votes may be cast and ballot papers may be 
returned from 30 May 2014 up to 27 June 2014

 Day of ballot (i.e. closing date for return  
 of ballot papers) 
 (27 June 2014)

 Announcement of the ballot result
(28-30 June 2014)

 Commencement of the BID term
(1 October 2014)

The eligible voter will receive a notice of the BID ballot 
from Lambeth Council by post; this will be sent out on  
12 May 2014. The notice will give details of the ballot 
dates and arrangements together with the application 
procedure for a proxy vote and details of how to obtain  
a copy of the BID proposals.

The BID Ballot



I am delighted to support the South Bank BID proposal.  
The quality of the area is crucial to our business and the BID is  
just what we need to achieve the best standard for our visitors.

Voting YES in June 2014: David Sharpe
Divisional Director Merlin Entertainments (for the EDF Energy London Eye,  

London Dungeon and SEA LIFE London Aquarium)
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For more information please contact:

Ted Inman, Chief Executive
South Bank Employers’ Group

Capital Tower, 91 Waterloo Road,
London SE1 8RT
Email: BID@southbanklondon.com 
Telephone: 020 7202 6900



What is a BID?
A BID is an organisation established and run by local 
businesses to improve the commercial conditions of the 
defined area. It is funded through a levy on business rates, 
introduced via a ballot for which a majority of eligible 
businesses (by number and rateable value) must vote in 
favour. If the ballot is successful the BID term is usually 5 years 
during which time an agreed set of services are delivered 
towards the collective objectives of the BID members.

Why do we need a BID for 
the South Bank?
The South Bank is under intense pressure from rising footfall, 
development, a rail station at capacity and a growing visitor 
economy. This is at the same time as we are suffering from a 
decline in public investment which is taking its toll on our 
public realm. To stay ahead of the competition we need to 
promote the South Bank as a destination for business and 
tourism at the same time as managing the growth.

What will it cost me?
Businesses with a rateable value of over £50,000 pay an 
annual levy of 1% - so those with a rateable value of £75,000 
pay just £14 a week towards the BID. Charities qualify for an 
80% reduction and businesses operating within Waterloo 
Station receive a 50% reduction. For very large businesses 
there is a cap of £20,000 levy on any individual hereditament 
or £30,000 on any individual business. 

What will I get in return?
Amongst other services, the BID will promote the area and 
its individual businesses to a wide audience, provide street 
cleaning and graffiti removal, a uniformed patrol service to 
deal with illegal trading, petty crime and antisocial behaviour, 
lobbying services to provide a voice for the South Bank 
business community and initiatives to reduce operating 
costs for members. Members can also be involved in the 
running and designing of the BID services by volunteering 
to be a member of the BID company board. 

NOTE: All services are provided on top of any basic level 
of service provided by the Council. 

I am in support –  
what do I have to do?
Businesses may register a voter – to do so, contact the 
BID office and we can arrange for a form to be sent to 
you. Registration must be complete by 12 May 2014. 
Registered voters will be sent ballot papers and in the 
month leading up to 27 June 2014 will be able to vote for 
the BID. The more support for the BID the better, so we 
will be in contact to discuss how you will benefit.

When will the 5 year BID 
term commence?
1 October, 2014

At a glance:
The South Bank BID Q&A

South Bank BID: Sharing Success, Managing Growth

PLEASE VOTE YES IN JUNE 2014

All information is correct at the time of printing. 04.14


